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After the completion of the course, students will be equipped with
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Course Outline

The basic concepts of Content Writing

The knowledge of various styles and techniques of writing and editing
A nourishment of their creative skills

An enhancement of their employability

| To familiarise students with the fundamental principles of content writing.

| To make students aware of the many writing and editing styles and methods.
| To foster their creative potential

To improve the students' employability

Module

Title

Basics of Journalism

Introduction to Journalism and Mass Media
Types of Media

Functions and role of Journalism

Practice of Journalism

Basics of Content Writing

The Concept of Content Writing and its relevance

Role and Functions of Content Writers

Print and Web Content Writing

Scope and Types of Content Writing

Types of Media Content: Explore various types, such as

articles, blog posts, social media posts, press releases, and
more.




e |dentifying Target Audience: Learn how to define and
understand the target audience to tailor content
effectively

3 Content Writing Process

e The process of Content Writing — getting the brief,
ideation, researching, structuring, formatting

e Editing and Proof-Reading—following company style
sheet, grammar, copy flow, restructuring, market research

e \Writing Styles - Non-fiction (Essays, Reports), Advertising,
Newspapers
Writing blogs, social media posts and other digital content
Corporate Communications -- Writing for business to
business (B2B), business to consumer (B2C), press releases,
newsletters - focus on language, jargon, writing style,
target audience, formal and informal language

4 Crafting Compelling Content

e Headlines and Hooks: Techniques for writing
attention-grabbing headlines and hooks that engage
readers.

e Storytelling: Understand the power of storytelling and
how to incorporate it into media content.

e Content Structure: Discuss the importance of a logical and
coherent content structure.
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